








Do Something Different

Viewers will continue to tune n if they
think vou offer something thar no one
else has. One such product is Beat the
Traffic, a real-time traffic reportng svs-
tem that allows subscribing stations to
provide up-to-date information both on-
air and via the web. Beat the Trathic’s real-
nmie maps provide accurate trip times as

well as road and congestion conditons.

Because each local version is tied directly
to a subscribing station’s newscast/web-
site, Beat the Traffic keeps people coming
back to vour station for traffic news.

Everything Counts

On-air sets, graphics, weather, theme
music and special features: Everything
that you present m your newscast makes
up your news brand. This brand 1s what
your viewers see every tme they tune
in. To keep them coming back. you
need to offer great journalism that is
presented i the most coherent, appeal-
g and distinctive way.—James Careless
has been a broadcast journalist since 1981,
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